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Klient si voli zplsoby
interakce a Casto je

Nastupuje doba . Financni sluzby uz
mobilu S nepatri jen bankam




VétsSina z nas uz je DIGI




Denné je na siti polovina populace

DENNI UZIVATELE INTERNETU
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7droi: Cedi v sfti



Vice jak 2/3 z nds pouzivaji smartfoun

2[”5 2[”7 7droi: Cedi v sfti



Vice jak 2/3 z nas pravidelné on-line nakupuiji

M Procento lidi, ktefi nakupili na internetu Podil utrat na internetu

Ubytovani, pobyt
Letenky 74
Elektronika 53
Vstupenky na kulturu 52
Hracky a potieby pro déti 43
Bilé zbozi a domaci prislusenstvi 47
Obleceni, obuv 33
Papirové knihy, CD, DVD
Rozvazené (hotové) jidlo 37
Jizdenky (vlak, autobus) 38
Kosmetika, drogérie, parfémy 28
Potreby a krmivo pro doméaci mazlicky
Léky, doplnky stravy 25

Potraviny

Alkoholické napoje

Zaklad: Nakupovali kategorii v poslednim roce (jakkoli)

7droi: Cedi v sfti



Skoro vsichni on-line bankujeme
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Internetové bankovnictvi
(PC/NB)

Mabilni bankovnictvi
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7droi: Cedi v sfti



Nastupuje doba mobilu




Trend presunu bankovnich interakci do DIGI
Channel activity, 90-day activity
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Penetrace DIGI uz roste , jen” skrze mobil

Online activity
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Az 15% populace bankuje uz je jen na mobilu

Mobile-only activity', (30-day digital active mobile only users / active customers)

15%

CE Avg Digital Leaders Avg

B 2015 W 2016 B 2017 7droi: Finalta






50% klientu zacina on-line a méni po cesteé k

Main events in customer journeys

Lead App. Started _ App. Approved  Sales Fulfillment

Branch 76.043 +22% on top from other channels o
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EU MOTIVATION:

1. Lower banking share on GDP
2. Customer to have their data
3. Single commodity market

et

Customers

(January 2018)

BANKS HAVE TO COOPERATE WITH 3RD PARTIES FROM
ALL 27 COUNTRIES

1. Initiate payments
2. Provide account information
3. Issue cards

NEW SERVICE LAYER
THIRD PARTY PROVIDERS (TTP)

No contract is needed
All EU TTP have access to any bank
Bank is still responsible for risks
Service provider utilizes “bank as a service”
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‘ Zvysovat
WHY prosperitu lidi,
motivation domacnosti a

HOW firem

process

WHAT

product



Proces

DATA (ne finance) jsou
klicové aktivum

POBO v nové roli

MOBIL jako primarni kanal
interakce

motivation

HOW

process Banka v appkach tretich
stran a ony v bance

WHAT AGILE

product

Zakaznik si voli cestu



Nové produkty (treba
IDENTITA)

WHY Nové business modely

motivation na zaklade DAT

HOW Tradicni produkty E2E

on-line

process

WHAT

product






